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RURAL MARKETING

w1t is a process that involves the

ssembling, storage, processing,
/gr%n‘sportation, packaging, grading

V
"__'—--_._______ —_—

and distribution of different

agricultural commodities across the

country.

- Egricultural m@
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w After harvesting, the farmers need

s,

to assemble their produce on the

farm, process it, grade it, package it,
{nd store it before it is finally

rought to the market for sale.
w= Agricultural marketing includes all

these processes between harvesting

and the final sale of the prodaced 0}

the farmers.
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\l.ii = Prior to independence, farmers, while
"h r selling their produce to traders,
i

,‘ f . ' sufred from [faulty weighing)and

of accounts.

_w Fartners who did not have the

\required informati@on prices

prevailing in markets were often

forced to sell at low prices.
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= They also did not@we proper sm

facilities to keep back their produce

for selling(later at a better pr@
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p 1. REGULATED MARKETS

<+ Reqgulated markets have been

established where the sale and

rchase of the produce is
monitored by the Market
R

Committee including

e presentatlves Of gOVE rnment,




¢ The market system is made

transparent with a strict vigil on

the use of proper scales and

Weights. )

M

< The market committees ensure

that the farmers get the

éﬁmfor their

produce.
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2. COOPERATIVE AGRICULTURAL
MARKETING SOCIETIES

<+ The government is encouraging

/E éﬁe formation of Cooperative

Agricultural Marketing Societies.

4 As members of these societies,
farmers find themselves better

bargainers in the marke

<+ A better price by a collective sale.
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§3 PROVISION OF WAREHOUSING
FACILITIES
$ To avoidﬁdistress sal@ the

s

/B / . i i
B ; | { government is offering
A

warehousing facilities to the

farmers.
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corporations are the principal

government agencies offering

i’ "| ‘ storage space to the farmers.

¢ Storage helps the farmers to sell

their produce at a time when the

market price is lucrative.
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(DISTRESS SALE)

[wrefers to a situation when the

(Srovacd

farmers are compelled to sell their

produce immediately after the

harvest, no matter how low the

market price is.
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< The compulsion to sell arises
because -

« The farmers need immediate

cash to pay off their debts;and

' They lack storage facilities or

the cost of storage is very high.
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- 4. SUBSIDISED TRANSPORT

¢ Railways are offering subsidised

transport facilities to the farmers

{16 bring their produce to the

drban markets where often they

get a better deal.

S
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5. DISSEMINATION OF INFORMATION

< Electronic media and print media

are actively engaged in offering

market related information to

farmers, particularly information

related to price behaviour in the

market.

< This helps the farmers in deciding

how much to sell and when to sel.
e -



6. MSP POLICY
< MSP policy (minimum support
price policy) is an important step

i o improve the agricultural marketing
4 B =

; v - system.
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< MSP is an assurance to the

farmers that their produce would

be purchased by the government

.
_,
e
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produce at a price higher than

4 MSP in the open market.
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Which of the following is not a
1 government initiative to improve

- marketing system?
9> [ A Régilated Markets
- ', B Mirimum support price
| CTlIncreasing cost \of transport

y VA
E Warehousing Facilities
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A situation when the farmers are

2 compelled to sell their produce
immediately after the harvest, no matter

how low the market price is termed as-

A | Consumer's preference

/| Minimum support price

\1 < Distress s@
E Buffer gtock
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