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Understanding the Role of
Communication and International

Trade in India's Economy
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Ever since humans appeared on the

——

earth, they have used different means of
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Ve MassrCommunication
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MAJOR MEANS OF COMMUNICATION
v
(IN INDIA)

_/ A
“ 1w Personal Communication

v~

<>V Television
¢' Radio

<> Press .Q

<> F|Ims
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PERSONAL COMMUNICATION

w Indian Postal Network

| '..\ e w  Telecom Network
} f s 680020-8 . P
s q
= Indi s
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INDIAN POSTAL NETWORK

- LargestLrlthe world.
= = Handles: -
ey 41| Pafcels
— _fﬁag ¢ PePsonal written communications
Feg w Types of !\_/Iii_ls: - -
1. First Class Mail \/
- 2. Second Class Mail il 0

[ndian Post
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1. First - Class Malil

¢ Cards and Envelopes.

—m—

o
< -Airlifted between stations.

$» Cover both land and air.
> \\
2.958cond - Class Mail

.

{ Book packets, Registered

newspapers and Periodicals.

e
—— e,

< Carried by surfacE/maiI.

¢ Cover land and water transport.
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MAIL CHANNELS
w To facilitate quick delivery of mails in
large towns and cities, 6 m_a_i_l_channels

have,been introduced recently: -

=/ Rdajdhani Channel

$ Ivi-et_ro Channel

<+ Green Channel

< Isjﬁ-s_i_;wess Channel

<> Bulk_ll/l_eiil Channel
< I-D_f:;'-riodical Channel

———— p——
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«TELECOM NETWORK

India has one of the largest telecom

—

networks in Asia.

_—

/ Thishds been made possible by

integtating the development in Space

———

technology with Communication

—— E— e ——

technology.

ey
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*/Jo(UBSCRIBER TRUNK DIALLING (STD)

w More than 2/3rd of the wllages in Ind|a

have been covered with STD

;:_- ne facilities.
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w The Government has made special

provisions to extend 24-hour STD

facilities to every village in the

T8 "\ :

a uniform rate for STD

() B
facilities all over India.

—

qyan
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MASS COMMUNICATION

w  Provides entertainment to people.

——

= (Creates awareness among people

(About various National programs and
policies) o

# f‘
\.
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MASS COMMUNICATION

" Magazines
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ALL INDIA RADIO (AKASHWANI)

w Broadcasts a variety of programs in

various languages.
< National
< Regional

s
$ = Local
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“Y/DOORDARSHAN

w  National television channel of India.

—— R e — p—

w One of the largest terrestrial networks

in the yvorld.

T
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w  Broadcasts a variety of programs for

people of different age groups.

(Entertain}hgﬁt,' Edu?tional, Sports,
N

etc. )
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*0[ NEWSPAPERS AND PERIODICALS

w India publishes a large number of

— —

newspapers and periodicals annually.

e ——

i

Newspapers are published in about

ynguages and dialects.

P — —n

= The largest number Efnewspapers

e —

& HINDU

published in the country are in I—I\i/ndi.

(Followed by English and Urdu)\'/
v %

Fadnavis sworn in as¢

Yurty g ey Diehd 2 0] bhayas (1 LAGIRE

-
-
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FILMS

- India is the Iargest producer of

feature fllms in the World

&/ findié produces: -

< Short ﬂlmws/

¢ Video feature films G

< Video short films

N




g issiongyan

©ZIpca | Foundation

CENTRAL BOARD OF FILM

CERTIFICATION (CTJFC)
w  Authority to certify: -

£ Ifndian Films

< Fopeign Films .Eng.!.-F
—_— e Powers, and Functions

CENTRAL BOARD OF FILM CERTIFICATION
P I TWhodT YA dis



DIGITAL I__N DIA

= Umbrella program.
(A prog
w To prepare India for a knowledge-

R

aseg-transformation.

Digital India

Power To Empower
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¥ On being transformative to realize

g + () = @

| :
Thdian Information . India
OMOorrow
Talent_ _Technology i \\)"/.

< On making technology central to

enabling change.
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w Trade

—

Exchange of goods.

(Among pe’c/Jple, states and countries)

w  Market

Place where such exchanges take

—

place.

\.;- Local Trade v

Carried in cities, towns and villages.
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N/4 :
w International Trade

< Trade between 2\//more countries.

< May take place through: -

w SegzlleUtes

AL % ﬁ Routes
A\

: 'Land Routes

C—
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IMPORTANCE OF INTERNATIONAL

1 It is an Index to Economic
¥ Prosperity

2 No Country can Survive without it
BN as the Resources are Space-Bound
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COMPONENTS OF TRADE

w2 Major Components: -
< Export
1 Import
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w Balance of Trade

— —

Difference between a country's

export and import.
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<>\_/favorable Balance of Trade

Value of Exports > Value of Imports

< Unfavorable Balance of Trade

Vatue of Imports > Value of Exports

e

O

MP O
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INDIA'S TRADE RELATIONS

w India has trade relations with: -
< All geographical regions of the world.
< All/major trading blocks of the world.
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w  Commodities Exported from India

-_____——

= Agriculture and |

Allied P
Jewellery Be diicts ied /rgdticts

Gems and

Related

G V7
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w  Commodities Imported in India

n.-*.\\, ’
e
=
Il e ) ’:.-r"""‘"--._
- Gems and e e
Petroleum
M Jewellery geroigur

Electronic Items v Machinery

= VAgricuIture !
Products




INDIA'S SOFTWARE EXPORT

S

w India has emerged as a software giant

at the international level.

g ‘%Eg,rrﬁ -a*- I;rge forelgn exchange
?_r" the export.

N 7




w Tourism in India has grown

IPpCa | Foundation

/.

substantially over the last 3 decades.

— e

......

foré than 15 million people are directly

ged in the tourism industry.
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= Advantages of Tourism

—

x/f/ Promotes nationaﬂntegration.

< Provides support to local

handicrafts and cultural pursuits.

D —

X Hénl-ps n the development of

international understanding about

our culture and heritage.
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TYPES OF TOURISM IN INDIA

—> 1.

. , Nd4
Heritage Tourism

-— 2. Eco Tourism

Adventure Tourism
Cultutal Tourism
Medical Tourism

Business Tourism
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w Vast potential of tourism in all parts of

the country.

wEfforts are being made to promote

(different types of tourism.

.:' - ———— ———
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Various Means of Communication

2 ' Major Exports and Imports of India

g
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What is the primary function of the Indian

L

= Postal Network?
9 dcasting news
= : N :
dling parcels and personal written
, N
o = communications
C | Providing internet services
. s —
D | None of the Above

—
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In which language is the largest number of
newspapers published in India?

2

y
D | Bengali
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ASSESSMENT

9 ¥ | Which term describes the difference
m = J ‘ between a country's exports and imports?

Trade Deficit

Trade Surplus

A
B

y E(Z BalancEOfTrade
D

m————

Economic Trade




